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Australian Precast 
Concrete Industry 



Products supplied for: 
•  Buildings 
•  Civil Construction 
•  Landscaping & Municipal Works 



Walling 
•  Sandwich	  
panels	  

•  Single	  layer	  
panels	  

•  Hollowcore	  
•  Glass	  
reinforced	  
panels	  



  Flooring 
•  Hollowcore	  
•  Beam	  &	  infill	  
(Ultrafloor)	  

•  Permanent	  
formwork	  
(Transfloor	  &	  
Humeslab)	  

•  Beams	  
•  Bubbledeck	  



Columns &  
Beams 



Service Cores, Stairs & 
Seating Plats 



Lanscaping & 
Municipal 

•  Marine	  
elements	  

•  Retaining	  
walls	  

•  Culverts	  
•  Pipes	  
•  Monuments	  
•  Noise	  walls	  

•  Crypts	  
•  Tanks	  
•  Street	  
Furniture	  



Civil works 
•  Bridges	  
•  Arches	  
•  Piles	  
•  Safety	  
barriers	  &	  
kerbs	  

•  Towers	  &	  
poles	  

•  Drainage	  
products	  



Finishes 
•  Off-‐form	  (coloured,	  painted	  and	  stained)	  
•  3D	  (form	  liners,	  Ples,	  bricks,	  void	  formers	  etc)	  
•  Etching	  
•  Grit	  (sand)	  blasPng	  
•  Honing	  &	  polishing	  
•  Exposed	  aggregate	  



National Precast Concrete 
Association Australia 
PromoPng	  the	  use	  of	  precast,	  
represenPng	  the	  industry	  and	  
providing	  services	  to	  Members.	  

 



Mission Statement 
To	  be	  the	  recognised	  agency	  of	  
the	  Australian	  precast	  
concrete	  industry	  promoPng	  
and	  represenPng	  
manufacturers	  of	  high	  quality	  
factory-‐made	  precast	  concrete	  
components	  and	  promoPng	  
precast	  concrete	  as	  the	  
material	  of	  choice	  to	  the	  
building	  and	  civil	  construcPon	  
industry.	  
	  
	  



Resources 
•  2	  full-‐'me	  staff	  
•  1	  part-‐'me	  consultant	  
•  $300,000	  -‐	  $500,000pa	  turnover	  



Membership 2003 
•  22	  Corporate	  (Australian	  manufacturers)	  	  
	  	  	  	  Fee:	  turnover	  based	  A$3,000	  -‐	  $20,000pa	  	  
•  22	  Associate	  (suppliers)	  	  
	  	  	  	  Fee:	  flat	  rate	  A$5,000pa	  
•  2	  Overseas	  (overseas	  manufacturers)	  	  
	  	  	  	  Fee:	  flat	  rate	  $1,500pa	  



Membership 2011 
•  20	  Corporate	  (Australian	  manufacturers)	  	  
	  Fee:	  A$3,000	  -‐	  $25,000pa	  –	  turnover	  based	  

•  27	  Associate	  (suppliers)	  Fee:	  A$5,500pa	  
•  6	  Professional	  Associate	  (eg	  architects,	  engineers)	  
Fee:	  A$2,000pa	  

•  5	  Overseas	  (overseas	  manufacturers)	  Fee:	  
$1,500pa	  

•  3	  Affiliate	  (affiliated	  organisaPons	  eg	  universiPes,	  
overseas	  precast	  associaPons)	  Fee:	  A$2,000pa	  



2003: mainly Technical focus 
(advice & representation) 



Marketing: rebranding 
Style	  Guide	  

Revised	  Logos	  

Old	  Logo	  



Marketing:  
brand consistency 



Website 
www.nationalprecast.com.au 

Member	  only	  area	  
Web	  based	  database	  
Find-‐a-‐Supplier	  search	  facility	  



Editorials in industry 
publications 

 
What are we promoting?  
The Association, our 
services, our Members,  
Members’ projects,  
benefits of using precast. 
 



Ads in industry 
publications 

Nego'ated	  free	  
adver'sements	  in	  
industry	  publica'ons	  



Publications 
Precast	  Concrete	  
Handbook	  -‐	  edi'on	  2	  
Na'onal	  Precaster	  -‐	  4pa	  
Detailing	  Manual	  
Sandwich	  Panel	  
Recommended	  Prac'ce	  
Technical	  notes	  
R-‐value	  calculators	  



Education 
Precast	  for	  
Engineering	  
Graduates	  Seminars	  

Safety	  Seminars	  
	  

Seminars	  at	  
exhibi'ons	  
	  

Enterprise	  Connect	  
Seminars	  
	  



OH&S 
Safety	  

Snapshots	  
Review	  of	  NaPonal	  	  
Code	  of	  PracPce	  



Member services 
•  Member	  Emails	  
•  Project	  reviews	  in	  

Na'onal	  Precaster	  
•  Website	  lis'ng	  
•  Referral	  Service	  
•  Mee'ngs	  
•  Members’	  Educa'on	  
•  Dinners	  &	  Social	  Tours	  

	  

•  Members’-‐only	  Factory	  
	  Tours	  

•  Joint	  Mee'ngs	  with	  PCNZ	  
•  Par'cipa'on	  in	  

Exhibi'ons	  &	  Seminars	  
•  Discounted	  publica'ons	  
•  Discounted	  seminar	  rates	  



Meetings 
One	  day	  dura'on	  
Quarterly	  in	  
different	  States	  
Group	  Mee'ngs	  
Members’	  
Educa'on	  
Preceeded	  by	  one	  
day	  Board	  Mee'ng	  
	  
	  



Dinners 



Social Tours 



Joint meetings with Precast 
New Zealand 

Every	  2	  years	  
Alternate	  between	  
NZ	  and	  Australian	  
venue	  
	  
	  



Exhibitions  



Summary  
Defined	  reason	  for	  being:	  Mission	  Statement	  
Consistent	  brand	  image	  
Membership	  growth,	  Involvement	  by	  specifiers	  
Industry	  presence	  (ads,	  editorials,	  seminars	  &	  exhibi'ons)	  
Engagement	  at	  a	  na'onal	  level	  with	  industry	  counterparts	  	  
Highly	  func'oning	  website	  
Seminars	  to	  educate	  specifiers	  and	  users	  
Technical	  advice	  and	  representa'on	  
OHS	  presence	  
Growing	  market	  share	  
	  




